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ABSTRACT

The paper considers political mass media discourse as a persuasive dialogue in which a
journalist makes his interlocutors accept a certain point of view. The desired mental
reaction on the part of interlocutors can only be achieved through careful choice of ways
of persuasion and especially linguistic means often influencing effectively the emotional
sphere. The persuasion can be subject to ideological aims thus representing a definite
object as positive or negative. The paper claims that such object as the image of state can
have opposite assessment in different periods of time and focuses on linguistic means of
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persuasion aimed at the creation of two contrasting images of Russia in the British mass
media discourse of 1991 — 1993 and 2013 — 2019.

Keywords: dialogue, political mass media discourse, positive persuasion, negative
persuasion, image of state, contrast, linguistic means

INTRODUCTION

Nowadays pragmatic linguistics still occupies an important place among the priority
paradigms of the XXI century (Leech, 1983; Levinson, 1983; Thomas, 1995, etc.). It
considers language as a tool of speech influences. The latter are treated as purposeful
effects causing a certain reaction of interlocutors.

These effects include, first and foremost, different expressions of will, including
persuasion, i.e. the act of persuading in the course of which a subject of persuasion “...
influences, moves or prevails on by argument, advice or expostulation to a certain belief
or course of action” (Finnegan, 1989).

Persuasive function is most fully implemented in persuasive discourses, which are
defined by Lakoff (1982) as non-reciprocal discourses whose primary aim is to persuade
listeners or readers to change their behavior, feelings, intentions or opinions by
communicative means, either linguistic or non-linguistic.

Persuasive texts, representing such discourses, seek to influence the mental sphere of
the recipient (his / her opinion, assessment) in order to change his / her behavior
(inducement to commit / refuse to commit certain actions).

It goes without saying that one of the most persuasive discourses is mass media
discourse, and especially political one, because “it’s difficult to overvalue the role of mass
media discourse in creating and changing individual worldview” (Posternyak & Boeva-
Omelechko, 2018). van Dijk (1989) believes that “...of all forms of printed texts, those of
mass media are the most persuasive, if not most influential, when judged by the power
criteria of recipient scope” (van Dijk, 1989).

These texts being monologic are at the same time inherently dialogic because, first,
dialogue interaction 1s not restricted to turn-taking (Weigand, 2010) and, second,
persuasion is impossible without the object of persuasion (a reader), though a sender of
the message and its recipient are not equal in rank: the former dominates the latter as
it’s typical of persuasive discourse in general (Lakoff, 1982).

But an interlocutor is of primary importance for a subject of persuasion (a journalist)
because he must find effective ways of making him accept this or that point of view and
see events at a certain angle. It is a reader whose beliefs and stereotypes a journalist
shapes and changes in the process of persuasive communication and it who “mentally
acts” (van Dijk, 1995), accepting or rejecting the journalists’ point of view.

Ways of persuasion, in our opinion, include both factual information (the content of a
journalist’s message), which can be true or false, exaggerated or understated, i.e., which
influences primarily the rational sphere of the recipient, and linguistic means (the form
of the message), which often can be aimed at his irrational, emotional sphere and thus
raise the effectiveness of persuasion.

The choice of linguistic means in question can be subject to ideological tasks thus
representing a definite object or phenomenon as positive or negative. It is worth
mentioning that one and the same object can have opposite assessment in different
periods of time. So the aims of persuasion and linguistic means necessary for them will
be also different.
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It is especially true in relation to images of states which undergo transformations in
one and the same discourse due to changes in international relations. According to K.
Boulding (1956), “we have on the one hand the ‘postwar’ periods in which, on the whole,
things go from worse to better, and we have the ‘prewar’ periods in which things go from
better to worse”. So in the first case journalists have to convince the recipients of their
persuasive messages that a certain state is friendly or at least not dangerous and in the
second case to depict it as an enemy. It is quite clear that the presupposed reaction of
readers as participants of this dialogue and objects of the persuasion will be quite
different. Speaking about reaction, we mean in this case the readers’ attitude to the state
in question and to the foreign policy of their own state towards this state.

In this paper, we shall focus on such changes of goals of persuasion and linguistic
means of their implementation in British mass media discourse of 1991 — 1993 and 2013
— 2019. In these two periods, two contrasting images of Russia as a friendly newly born
state free from communist ideology and, on the contrary, a dangerous, aggressive enemy
have been created in this discourse. Analysis of corresponding persuasive messages will
contribute to the further study of the problem ‘dialogue in the stream of life’ (Weigand,
2015) and the persuasive possibilities of political mass media.

LITERATURE REVIEW

The recognition of the active role of interlocutor in pragmalinguistics (Bierwisch, 1971;
Gumperz, 1982) gave the opportunity to make a shift from a monologic speech act theory
(Austin, 1962; Searle, 1969, 1983) to a dialogic one. Since then, the focus of scientists has
been interaction, i.e. the exchange of actions (both verbal and non-verbal), which involves
at least two people (Boeva 2001).

This shift is noted in works by Hundsnurscher (1992) and Weigand (see, for instance,
2010, 2017, 2018) dealing with a problem of dialogic character of natural language use.

The theory of the concept of ‘language as dialogue’, created by Weigand (2009, 2010,
2016, 2018), provides us with the necessary theoretical assumptions for considering
political mass media discourse as a rhetorical argumentative dialogue in the course of
which a journalist convinces readers in a certain point of view, eliciting a particular
reaction from them.

Of course, not verbal but mental reactions and practical actions are reactions typical
of interlocutors in mass media discourse. These reactions depend a great deal on aims and
effectiveness of persuasive messages created by journalists.

Speaking about persuasion in political mass media discourse, we should stress that the
term ‘persuasion’ (from Latin persuasia) comes from rhetoric — “... the art which teaches
persuasive oratory” (Finnegan, 1989). Rhetoric originated in the ancient period of human
development and from the very beginning, its focus was on the methods and rules of
persuasive speech, which in modern science are called communication technologies.

As Crystal (2008) notes, “the study of rhetoric has been given a new lease in modern
course on communication, where the aim is to understand the process underlying
successful argument and persuasion”. According to German scientist Koppersmith (1973),
we can talk about persuasive rhetoric as a methodology of persuasion in the sphere of
humanitarian knowledge.

The revival of interest to the problems of dialogue, argument and persuasion began in
the 60s of the twentieth century and is connected with works of Chaim Perelman, a
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Belgian lawyer, who introduced the term “New Rhetoric” (Perelman, 1979; Perelman &
Olbrechts-Tyteca, 1969) which soon gained popularity.

The broad interpretation of the subject of rhetoric suggests that language and speech
perform the function of persuasion and intention in public practice. It is worth mentioning
that persuasion is treated in Perelman’s work as a process of interaction between a subject
of persuasion and audience. The latter is treated as an imaginary group of people that a
speaker or writer wants to influence through the use of argumentation (Perelman &
Olbrechts-Tyteca, 1969). He usually constructs a model of the audience, appropriate for a
certain situation. Thus, audience is recognized as an active participant in the process of
communication and especially persuasion. This confirms the point of view of the dialogic
character of the process of persuasion in the media discourse.

One of the aim of this persuasion is the creation of images of states. Boulding (1959)
introduced the concept ‘image of state’ (1956). According to him, the image of state
includes cognitive, emotional and evaluative constituents, which we will consider in our
further research.

The inherent characteristics of the image of state are its dynamic character and
dependence on international relations (Boulding, 1956). Feeling itself insecure, the nation
creates the image of the aggressive state threatening it, which leads to arms races
(Minakova, Ponomarenko, & Talibina, 2018; Repina et al., 2018; Tameryan et al., 2018a,
2018b, 2019; Volskaya et al., 2018; Zheltukhina et al., 2016a, 2016b, 2019). If the situation
improves, the image of the rival can be replaced by the image of the partner. Then the
situation can change to worse again and the image of the hostile state will dominate.

Argumentative dialogue especially in political mass media discourse is characterized
by a dichotomy of rational and emotional impact (Brinker, 1997). In the effort to convince
the audience in their negative or positive assessment of the state, i.e. to have the desirable
mental reaction from it, journalists have to use both rational (factual) arguments, aimed
at rational persuasion of the recipients, and emotional or value arguments evoking
positive or negative emotions of the audience and thus forming a desirable attitude to the
state. The combination of rational and emotional arguments leads to the formation of the
image of state, including its cognitive, affective and evaluative constituents (Privalova et
al., 2019; Repina et al., 2018; Zheltukhina et al., 2017, 2018).

Leaving aside factual arguments, which are beside interests of linguistics, we shall
focus on affective and evaluative ones, which are realized with the help of different
linguistics means chosen by journalists in their dialogue with the audience. To do this, we
will consider the mechanisms of creating a positive image of Russia in the British political
mass media discourse of the end of the twentieth century, when New Russia was born
after the split of the Soviet Union, and a negative image of aggressive New Russia, created
in the last seven years.

METHODOLOGY

The objective of this study is to reveal and compare linguistic means used by British
journalists for positively oriented persuasion (creation of the positive image of Russia in
1991 — 1993) and negatively oriented persuasion (creation of the negative image of Russia
in 2013 — 2019) and analyze their effectiveness in creation of two contrasting images of
one and the same state.

First, a small-scale corpus of about 1500 micro contexts, comprising the lexeme ‘Russia’
and its substitutes, was constructed. 664 micro contexts refer to 1991-1993 and 836 to
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2013-2019. These micro contexts were extracted from the websites of the British
newspapers The Times, The Guardian, The Observer, The Financial Times, The Morning
Star, The Daily Telegraph, The Daily Mail, the journal Economist, the electronical
journals and newspapers The Standpoint, The Opendemocracy, The Spectator and
websites  bbc.uk, theconversation.com, calvertjournal.com, chathamhouse.org,
blogs.reuters.com, medium.com, newsthump.com, prospectmagazine.co.uk, spiked-
online.com, newstatesman.com, gov.uk, standpointmag.co.uk,  blog.oup.com,
theduran.com, bne.eu.

Speaking about micro contexts of 1991 — 1993 we should mention that most of them
(61, 14 per cent, i.e. 406 examples from the total number of 664) were found in the
newspapers of 1991. This is quite understandable as at the end of 1991, the collapse of
the Soviet Union was legally formalized, which led to the change of power and, moreover,
the change of the socialist system to the capitalist one. This was the goal that the West
has long sought, and the achievement of which the Western press has assessed as a victory
over Russia. The euphoria of the victory over the Soviet Union somewhat subsided by
1993. By this time the flow of articles devoted to Russia has decreased.

Today we see the opposite trend: the concept ‘Russia’ is again in the center of the
journalists’ attention. The interest to Russia in Britain is great again because of the
reunification of Crimea with Russia, the conflict in the South-West of Ukraine, Russian
military help to Syria, doping scandals, the International Football Championship and
others.

As for the present period, a leading role in the formation of the image of Russia in
Britain belongs to The Guardian (245 micro contexts) and The Financial Times (98 micro
contexts). The listed websites were also of great use for our research. We would like to
note that many magazines and newspapers do not have printed versions and are
published only in the network.

The language means of realizing the strategies in question in the British political
media discourse in two compared periods were revealed and interpreted with the methods
of contextual, pragmalinguistic, critical discourse and stylistic analysis, described in
works by Firth (1957), Harris (1952), van Dijk (1981, 1993, 1995). The contextual analysis
gave the opportunity to make a list of lexemes and word groups, used for the nomination
of Russia, as well as the list of evaluative lexemes and other lexemes purposefully used
together with the nominations of this state in the same micro contexts for forming
associations necessary for the persuasion.

Pragmalinguistic and critical discourse analyses, including socio-political and moral
factors into a given research agenda (Parker, 1999), reveal the journalists’ intentions,
which determine the choice of linguistic means and which, in their turn, depend on some
ideological background.

Stylistic analysis, dealing with expressive means of the language with their great
persuasive capacity, was aimed at the investigation of such means and especially
metaphors, helping to create the image of Russia in the British mass media discourse.
The metaphors were revealed with the help of Conceptual Metaphor Analysis (CMA)
(Lakoff & Johnsen, 2003), presupposing the comparison of the contextual meaning of the
word or word group in the text with the basic meaning in the system of the language. In
the case of their contrast the lexical meaning is marked as figurative or metaphorical
(Pragglejaz Group, 2007).
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At the final stage of investigation, the comparative method was used, i. e. the method
“which the primary concern is to make statements comparing the characteristics of
different languages (dialects, varieties, etc.)” (Crystal, 2008). Language means used by
British journalists for positive and negative persuasion (i.e. for creating positive and
negative images of Russia’ in 1991 — 1993 and 2013 — 2019) were compared, which gave
the opportunity to show the difference between two images of Russia imposed on the
British audience during the periods under the review.

The texts on the topic under study were extracted from the websites, classified and
compared in accordance with the approach described above, i.e. as means, helping to
create affective and evaluative constituents of the image of Russia.

Then they were interpreted with the help of the above-mentioned methods for revealing
their role in positive and negative persuasion oriented towards creation of positive and
negative images of Russia.

RESULTS AND DISCUSSION

90-s of the previous century faced the collapse of the Soviet Union, the ideological rival
of capitalist states, and the birth of New Russia, presumably less dangerous for Great
Britain. In terms of Boulding (1959), it was a postwar one, when things changed from
worse to better for western states, as they were winners in the ideological war over the
dangerous superpower. As May (2018) says nowadays

(1) Britain looked at a post-Soviet Russia with hope (May, 2018).

At this period British journalists combined the positive persuasion, aimed at the
creation of the positive image of New Russia trying (2) to get out of the red (Binton, 1992)
with the help of the City, with the negative one, oriented towards the full and final
discreditation of the Soviet Union.

Realizing the latter strategy, British journalists represented the death of the Soviet
Union as a joyful event favorable not only for the enemies of the superpower but for
Russians as well:

(3) The evil empire whose break-up we should applaud (Millinship, 1991a).

(4) New Russian feeling that they were the victims of their own empire (Frankland,
1991b).

(5) The majority see a simple choice — back to the bad old days or a swift jump to
democracy (Hastings, 1991c).

The journalists emphasized that for Russian people the collapse of the Soviet Union
was (6) the reward for decades of tyranny and mismanagement (Ponsett, 1991).

The nomination Evil Empire and different evaluative adjectives, depicting the Soviet
Union as a tyrannical, cruel, unfriendly and ineffective system, hated by everybody, were
effective tools of the negative persuasion:

(7) The Union of Soviet Socialist Republics, one of the 20th century’s the most cruel
and inept creations, is today not killed (Jenkins, 1991).

(8) The west has nothing to gain from helping the Communists hold captive nations
inside a seedy, brutal, bankrupt and hated system (Weaver, 1991).

(9) Nigel once described the Soviet players as ‘warped, twisted and mean’. Coming from
what has been an unfriendly and unpleasant system they have this meanness. (Lawson,
1992).
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(10) They have to be tough to survive (Lawson, 1992).

Realizing the negative persuasion, British journalists also created micro contexts in
which the name of the Soviet Union was used together with such nouns as tyranny,
oppression, autocracy, thus forming strong associations between the Soviet Union and all
these negative concepts. For example:

(11) The isolation, on which Soviet tyranny always depended, could not be re-
established (Davies, 1991).

It helped to convince the readers that Soviet Union is the antipode of democracy:
(12) [...] democracy and the Soviet Union are not compatible (Hastings, 1991b).

(13) Gorbachev didn’t understand the contradiction between democracy and the Soviet
state (Hastings, 1991b).

The examples above show that British journalists used contextual antonyms Soviet
Union (State) — democracy both in titles and in the body of the articles thus forming
associations based on contrast in the minds of interlocutors.

British journalists did the utmost to make their interlocutors think that democracy
was alien to the Soviet Union because of the communist regime based on the oppression.
The death of the Evil Empire meant the victory over communism:

(14) The Soviet Union being the creation of communist power and communist ideas,
cannot survive the defeat of the communism (Davies, 1991).

Convincing readers that the death of the USSR was natural, because its creation was
an unsuccessful and destructive experiment, British journalist used oxymoronic
utterances in which rich natural resources of the USSR and the military capacity of the
nuclear superpower were opposed to the poverty of the Soviet Union resulted from the
ineffective system and management:

(15) Here was a rich country which had squandered its human and material resources
and ran its economy so badly that it was almost bankrupt (Fishlock, 1991).

(16) A rich country made poor by its rulers (Bayers, 1992).

One of the journalists went further and compared the Soviet Union with a white
elephant (useless property that is burdensome to keep and difficult to get rid of), using
the appropriate idiom, which helped to create a vivid and memorable image:

(17) One of the less grandiose, but more ridiculous, white elephant was being
dismantled yesterday... (Warren, 1991).

The death of the USSR, inextricably linked with the appearance of a new country, was
often described in the British media discourse through morbial metaphors. For example:

(18) The Soviet Union died with a whimper around 5pm on Thursday under the
brilliant circular crystal ceiling light of the USSR parliament chamber in the Kremlin
(Millinship, 1991b).

Such metaphors, representing the Soviet Union as a dead body, were also necessary to
convince the readers that the Evil Empire has gone forever and can’t be restored.

Not denying the death of the communist state, some journalist continued to realize the
negative persuasion depicting Russia as a successor of the USSR with all its faults and
problems. It was the persuasion by inertia calling into question the possibility of building
a state of a new type on the ruins of the old communist empire.

© 2019, Online J. Commun. Media Technol., 9(4), e201926 7/21



N. B. Boeva-Omelechko, et al.

First of all, lexeme was used in the British political mass media discourse such as
‘former Soviet Union’, ‘Russian-Soviet state’, ‘Russian Empire showing the inseparable
connection between Russia and the Soviet Union.

Secondly, referring to history of Russia, they expressed doubt about the possibility of
democracy and law observing in this country:

(19) The rule of law has never been Russia’s strongest suit, whether under the tsars or
the communists (Traynor, 1993).

(20) In spite of dismantling of the totalitarian system, Russia remains a long way from
the ‘law based’ state which perestroika tried to build (Till, 1992).

The following emotional rhetorical question, addressed to the interlocutors, reinforced
the factual arguments:

(21) Is tyranny rooted in Russian psyche? (McElvoy, 1993).

Finally, the journalists depicted Russia as a country not less dangerous than the Soviet
Union, forming associations of Russia with nuclear weapons and militarism:

(22) Russia likely to become new nuclear superpower (While, 1991).

(23) The Soviet nuclear superpower is well on its way to transforming itself into the
Russian nuclear superpower, western experts believe (While, 1991).

For emotional persuasion a zoomorphic metaphor, comparing Russia with a dangerous
elephant capable of smoothing its neighbors, and constructional metaphors, depicting
Russia as a dangerous ruin, were used:

(24) We must realize that we are realize that we are sharing a bed with an elephant
(Russia); if it rolls over it can smooth us (Lloyd & Freeland, 1993).

(25) A dangerous ruin (Hastings, 1991a).

But on the whole such statements were not prevailing in 1991 — 1993 and there was

nothing new in them. They only duplicated or complemented the image of the Soviet
Union.

Inside the negative persuasion it’s also possible to single out another trend, which aim
was not to discredit the Soviet Union and Russia as its successor but to oppose the
weakness of the latter to the greatness of the former Empire. It was the triumph of the
winner over the defeated enemy. This line of persuasion was realized through evaluative
adjectives depicting Russia as humiliated, tired, angry, uncertain and extremely poor
country. For example:

(26) What is he (Yeltsin) doing with this tired, angry country? (Frankland, 1992b)
(27) Russia woke up confused and uncertain (Preston, 1992).

British journalists effectively used construction and artifact metaphors convincing
readers of the catastrophic economic situation in Russia:

(28) Now Russia represents itself the smoking ruins of an old empire (Preston, 1993b).

(29) The country is bloody deep in ruins. It has got to be put together piece by piece
(Bolton, 1991).

(30) Most of the furniture in the Russian house is outmoded and inconvenient, but there
is no money to buy new ... (Frankland, 1992a).

(31) Yeltsin is like the inheritor of a great but crumbling estate, with the ambition, but
not yet the means, to restore its former splendor (Frankland, 1992a).

The idea of poverty was also rendered with a gamble metaphor:
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(32) The former USSR is rushing towards a gigantic economic and social gamble, in
which millions will be instantly impoverished (Millinship, 1991b).

The hidden ideology underlying the negative persuasion in question can be disclosed
with the following statement, opposing the pride typical of once great nation to its present
humiliating situation:

(33) For a proud people used to thinking of their country as a successful superpower, it
must be a shocking humiliation to have failed so far (Hastings, 1992).

However, for most journalists of that period the negative image of the Soviet Union
(Russia) gave the opportunity to represent an optimistic contrasting image of New Russia
born after the collapse of the Evil Empire. They convinced their readers that New Russia
is a democratic state with a great potential for development:

(34) Flush with his victory at the Russian elections Mr Boris Yeltsin flies to
Washington this week as the first democratically elected leader of a great country with
huge resources and a long history (Lambert, 1991).

So British journalists used contrast as another effective way of persuasion, this time a
positive one.

In this connection, we should mention several antonymic oppositions which helped to
implement the positive persuasion in question (Boeva-Omelechko et al., 2018; Boeva-
Omelechko, 2001). The negative members of these oppositions were used in contexts,
dealing with the Soviet Union, while the positive ones contributed to the creation of the
new state.

The first of these oppositions is the opposition old — new used for nominating the Soviet
Union and post-Soviet Russia. The former was called the old-style Soviet state or the old
Soviet state whereas the latter was nominated with the word group, including the
adjective new (new Russia). For example:

(35) Mr. Yeltsin and the other republican leaders ... are less interested in pursuing the
great power ambitions that bankrupted the old-style Soviet state over which Mr.
Gorbachev still presides (Lambert, 1991).

(36) He faces the longer, less controllable test of bringing together, constructing and
letting grow new — and opposing — forces which will form a new Russia (Lloyd, 1993a).

The nomination New Russia was reinforced by the contextually evaluative adjective
modern used in relation to Russian people in combination with the adjective sophisticated,
also positively characterizing them as people having a new way of thinking:

(37) By and large the Russians have shown themselves to be modern, sophisticated
people (Hastings, 1992).

As part of the juxtaposition of the old and the new states British journalists also
opposed Gorbachev as a Soviet leader of an old type who, in their opinion, was too slow in
dismantling the rotten system, and Yeltsin, who was much more successful on this way
and was depicted as a leader of a new type. The failure of the first one and the success of
the other were emphasized with the antonymic opposition weakened — strengthened:

(38) What have they left behind? A greatly strengthened Russian president and a
gravely weakened Soviet one: precisely the opposite effect to that they intended (Lloyd,
1991).

The second opposition is the opposition death (dead, die) — birth (be born), the members
which described correspondingly the collapse of the Soviet Union, as it was shown above,
and the appearance of a new state. For example:
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(39) A superpower dies and ‘a great dream’ (Russia) is born with treaty (Dejevsky,
1991).

The next oppositions tyranny (oppression) — freedom, autocracy — democracy gave the
opportunity to create the image of a new state which won the victory over Soviet tyranny
and which was to become a democratic state. For example:

(40) Russia offers us the unprecedented spectacle of an imperial power extricating itself
from its empire in order to gain freedom for itself (Pipes, 1991).

British journalists convinced readers that on its way to democracy Russia will become
a better state in all respects:

(41) We held out the hope not just of democracy but of a more honest, fairer Russia,
freed of official privilege and corruption (Stothard, 1993).

Some journalists used anthropomorphic metaphors comparing Russia with a person
awakening from the Communist dream and straightening its muscles. It helped to
convince the readers that Russia had finally understood its misconceptions and was
gaining strength:

(42) Russia now stretching and flexing its muscles, as if after a long sleep (Lloyd,
1993Db).

(43) After a long sleep, Russia awakes (Lloyd, 1993b).
Russia was also represented as a lady taking off the dress of communist ideology:
(44) The Russian empire is taking its red Soviet dress off (Frankland, 1991a).

The oppositions poor — prosperous and unfriendly — friendly (friendship) were necessary
to oppose the poverty and unfriendliness of the Soviet Union and its isolation from the
whole world to prosperous New Russia as a potential friend of the West and Britain in
particular which helped to make the latter image even more attractive:

(45) Boris Eltsin was called (45) the elected president of what is now supposedly a
friendly country (Preston, 1993a).

(46) In response, the west must continue ... working for the greater prize; a stable and
prosperous Russia anchored by ties of permanent friendship to the west (Preston, 1993c).

Nowadays the situation has changed dramatically. British political leaders view
Russia again as the threat to the security of their country in the light of such events such
as the reunification of Crimea with Russia, the conflict in the South-West of Ukraine,
Russia’s military help to Syria doping scandals. In accord with it the positive persuasion
in the British mass media discourse turned into negative again. It is aimed at the creation
of quite a different image of Russia, an image of an aggressive, unpredictable and
extremely dangerous state, hell-bent on grabbing lands.

As one of the journalists states:

(47) Russophobia—or the unnatural fear of Russia—generally leads magazine editors
to choose the most over-the-top images to convey Russia as a backwards, clumsy, non-
Western and aggressively malevolent power (Basulto, 2016).

Such a negative image supports the standpoint of British today’s Prime Minister
Theresa May (2018), who characterizes Russia as a hostile state and says that

(48) “Britain will urgently develop proposals for new legislative powers to harden [...]
defenses against all forms of Hostile State activity” (May, 2018).
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For purposes of negative persuasion British journalists again use the technique of
manipulating nominations. Thus, thanks to T. May (2018), Russia became known in the
British political media discourse as ‘the Russian state’. For example:

(49) Perhaps the only thing more satisfying than the World Cup’s success has been Mr
Trump’s tour of Europe: underlying Nato, rattling governments and humiliating the
leader of a close ally which is still dealing with the aftermath of a fatal nerve agent attack
blamed on the Russian state (Viner, 2018).

This word group is very convenient for the persuasion as it can be easily transformed
into an above-mentioned evaluative nomination Hostile state.

No less popular is the nomination President (Vladimir) Putin’s Russia’ or even tzar
Putin’s Russia. For example:

(50) How dangerous is Viadimir Putin’s Russia? (The FT, 2018).

(51) Without America, Britain must lead in standing up to Tsar Putin’s new imperial
Russia (Hastings, 2017).

It is worth mentioning that nominations of Russia have never included personal nouns
1n a possessive case before (Tzar Russia, Great Russia, Soviet Russia, Mother Russia) and
new nominations are designed to show the world that all power in Russia is concentrated
in the hands of one dictator.

No wonder that the new nomination was complemented with the artifact metaphor
serving the aims of negative persuasion: the metaphor comparing Russia with outmoded
and inconvenient house in 90s transformed in the modern British media discourse into
Putin’s house, which he personally built and is not going to give to anyone:

(52) Russia is the house that Viadimir Putin built — and he’ll never abandon it (Trenin,
2017).

Alongside with the new extremely negative evaluative nominations British journalist
use the already known word group New Russia giving it a new meaning. This nomination
has lost its positive connotations and is used to show that Russia gained strength and
became ‘new’ in relation to the 90s. This New Russia is a political rival of Great Britain
and other countries. For example:

(53) New Russia acts in deliberate, intransigent opposition to US (Tisdall, 2014).
(54) The broader ‘New Russia’ plan... (Mujanovié, 2014).

Recognizing the important role of this New Russia in the world today, British mass
sometimes publish articles, expressing approval of Russia’s desire to stand up America on
its way to the world leadership. For example, in the Guardian we come across the
interview with Neli Esipova, Gallup’s regional research director for eastern Europe and
the former Soviet Union, who summed up the results of the recent Gallup poll measuring
opinion in 133 countries and areas and said:

(55) Even if people don’t approve of Putin, there is some admiration of Russia —
admiration maybe a strong word — but many people have gained respect for Russia for the
fact that they try to stand up against the US and the west (Durkin, 2019).

Some journalists try to convince their readers that Russia is not an enemy and the
cooperation of two countries is mutually beneficial. For example:

(56) Like it or not, Russia and the UK need each other — and will have to talk (Kortunov,
Chalmers, 2018).
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But such publications are very few. The general line of contrasting negative persuasion
is reflected in the following statement:

(57) Our motto with Russia must be to ‘engage but beware’ and both halves of the
formula should be pursued with equal resolve (Johnson, 2018).

Creating the image of a hostile state, British journalists today attract their readers’
attention mainly not to inner problems of Russia as it was in 1991 — 1993 but to its foreign
policy. Articles devoted to inner problems of Russia focus on its weak economy that has
suffered from sanctions and on the poverty of Russian people. For example:

(58) The cumulative result of all these mis-steps is that Russia is much poorer and
more isolated than it should be. Its economy is under sanctions and the years of rapid
growth before 2008 are a receding memory (Rachman, 2018).

(59) Vladimir Putin’s military adventurism and rampant cronyism stifled the potential
of that vast country, and sanctions pushed it to the brink of financial collapse (Lynn, 2019).

To make the persuasion more effective, British journalists oppose the splendor and
success of the World Cup in Russia to the grim reality of everyday life in this country:

(60) This summer, the World Cup created the illusion Russia was a well-run country
with a contented population. But now the sports pageantry is over, Russians are back to
the grey reality of everyday life, and a dire lack of prospects (Mendras, 2018).

A naval metaphor comparing Russia with a creaking ship can also be regarded as an
effective way of the negative persuasion in question:

(61) Vladimir Putin’s Russia is a creaking ship. Don’t fall for the propaganda (Mendras,
2018).

The description of the economic difficulties in Russia gives British journalists the
opportunity to use the contrast between Russia’s poverty on one hand, and its great
military capacity and geopolitical ambitions, on the other. Thus they convince their
interlocutors that militarism is the only strong point of Russia:

(62) What we are seeing is a Russian return that is trying to find a niche where they
can be competitive. The niche they really own is arms (Beaumont, 2018).

Nouns with negative connotations, combining in their meaning the correlation to the
referent and evaluation thus realizing the technique of manipulating nominations, also
contribute to the negative persuasion and help to represent Russia as an enemy. For
example:

(63) Russia is once again the west’s primary adversary (June, 2016).

(64) But Russia has chosen to become a strategic competitor of the West (Fallon, 2017).

(65) Russia has shown itself to be a strategic enemy, not a strategic partner,” said one
senior British official. “The Russian threat does not respect borders and we are all at risk”
(Rachman, 2018).

The evaluative nouns used for the purposes of persuasion can name and give
characteristics not only to the state but to its actions which helps to enhance the effect on
interlocutors’ feelings.

Thus, the annexation of the Crimean Peninsula to Russia is represented in the English-
language political media discourse as a manifestation of Russian aggression and is
described with such words as intervention, invasion, assault, merger and grab. For
example:
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(66) Russia’s land grab in Crimea amounted to the first forcible annexation of the
territory of a European country — and the first forcible redrawing of a European frontier
— since 1945 (Johnson, 2018).

The words intervention and intervene are also used for the description of Russia’s
military operation in Syria. British journalists successfully convince their readers that
the operation is aimed at supporting the cruel dictator Bashar al-Assad:

(67) The hope must be that criminal justice will one day close in on Syria’s murderous
dictator Bashar al-Assad, his henchmen and his enablers ... It’s true that geopolitics have
gone Assad’s way since Russia and Iran intervened forcefully to prop him up (Nougayréede,
2019).

The actions of the Russian authorities to resolve the conflict in Ukraine British
journalists nominate with the verb violate. Moreover, representatives of the republics
proclaimed in Donbass are referred to as Russia-backed separatists (Russian-backed
separatist, pro-Russian separatist, pro-Russian rebels), which emphasizes the desire of
these people to split the country as well as their support from Russia. For example:

(68) And I remember the city of Donetsk: renovated before the Euro 2012 football
championships, it resembled many other globalized eastern European cities, with both a
McDonald’s and a Lenin monument in its main square. Now it’s occupied by pro-Russia
separatists and has been turned into a military dictatorship (Kariakina, 2019).

It goes without saying that evaluative adjectives with negative connotations are used
by British journalists for depicting modern Russia as an evil state (aggressive, ambitious,
authoritarian, dangerous, rotten etc.). For example:

(69) The doping scandal shows Russia is a rotten state (Brenton, 2016).

(70) But we are now living in an age where malign individuals and authoritarian
nations such as Russia are able to spray around lies on a global scale, using the firehose
power of Facebook and Twitter (The Guardian, 2018).

Making their readers believe that Russia is very dangerous state, British journalists
‘visualise’ the image of Russia with zoomorphic metaphors comparing it with a strong and
dangerous bear as well as with a disgusting octopus:

(71) And Putin’s ends are clear. He wants a weak and divided EU. Ultimately, he seeks
to break it up, with the Eastern bloc — brought into the European fold by Margaret
Thatcher’s single market — dragged back into the lair of the Russian bear (Moran, 2019).

(72) [...] the image of the Russian bear is probably preferable to the image of the Russian
octopus (Basulto, 2016).

In 1918 a new zoomorphic metaphor, comparing Russia with unpredictable and
dangerous gorilla, is used in the British political mass media discourse. This symbolic
image shows that Russia is a country with which it is impossible to maintain normal
diplomatic relations:

(73) The former British ambassador to Moscow Sir Roderic Lyne counselled against

further tit-for-tat diplomatic measures, saying: “It is not sensible to mud-wrestle with a
gorilla” (Grierson & Wintour, 2018).

Emphasizing the danger of Russia, British journalists purposefully use the name of it
In micro contexts with such words as aggression, threat, attack, war thus forming the
desirable negative associations in interlocutors’ minds and convincing them in the
necessity to take measures against the aggressive state:

(74) Russia needs to curb its geopolitical aggression (Lynn, 2019).
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(75) Senior MPs last night called on Downing Street to take urgent action to counter
the new Russian threat after The Sun’s revelations (Dunn, 2018).

(76) This is the front line of the West’s new war with Russia. (Nicholls, 2018).

Military, game and theatrical metaphors used as means of persuasion reinforce the
negative associations focusing attention of readers on Russia’s aggressive foreign policy.
For example:

(77) Theresa May will today offer Russia a path back to warmer relations if it stops its
attacks on the West (Coates, 2018).

(78) Russia is mocking us. First the Salisbury attack, then information warfare. Time
to wake up [...] Russia is trolling us. This is warfare disguised as political theatre
(Cadwalladr, 2018).

Forming the negative image of Russia, British journalists today again form
associations of this country with the Empire. In particular, Crimea’s accession to Russia
is only regarded by British journalists as an attempt to restore the old Empire. For
example:

(79) A violent restoration of its old empire (Brzezinski, 2013).

Nowadays British journalists again form associations of Russia with the hated
dangerous communist Soviet Union. Many of them consider that Russia has not changed
since that time and maybe even became even more dangerous. For example:

(80) Russia maynot have changed that much since the Soviet days (Tisdall, 2014).

Even Skripal poisoning is represented as having some connection with the Soviet past
of Russia:

(81) Russia’s rise in the poll maybe hard to explain, in a tumultuous year in which
Britain accused Moscow of sending two assassins to poison a former Russian intelligence
officer with a Soviet-era nerve agent, and a standoff continued between the Kremlin and
west over Syria, Ukraine and much else (Durkin, 2019).

No doubt that all means of negative persuasion described above influence greatly the
interlocutors’ minds evoking different negative feelings against Russia and especially the
feeling of fear and insecurity. The negative image of Russia justifies the point of view
according to which the best thing the UK can do is

(82)... to stand firm against Russia (Stevens, 2018).

(83) ... to show resolve in the face of alleged Russian aggression (Stevens, 2018).

CONCLUSION

Treating language as a tool of speech influences modern linguistics lays a special stress
on mass media political discourse with its powerful persuasive capacity. The theory of the
concept of language as dialogue’ created by Weigand (see, for instance, 2009, 2010, 2016,
2018) as well as works on mass media discourse by van Dijk (1981,1989, 1993, 1995) and
on new rhetoric by Perelman (1969, 1979) provide us with the necessary theoretical
assumptions for considering political mass media discourse as a rhetorical argumentative
dialogue, in the course of which a journalist convinces interlocutors in a certain point of
view, eliciting a particular reaction from them.

The persuasion in this discourse can be subject to ideological tasks thus representing
a definite object or phenomenon as positive or negative. It is worth mentioning that one
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and the same object can have opposite assessment in different periods of time. Therefore,
the aims of persuasion and linguistic means necessary for them also change.

It is especially true in relation to images of states, which undergo transformations in
one and the same discourse due to changes in international relations. According to
Boulding (1956), we should distinguish between the favorable ‘postwar’ periods in which
journalists have to convince the recipients of their persuasive messages that a certain
state is friendly or at least not dangerous and the rough ‘prewar’ periods when
interlocutors are convinced that the same state is an enemy. It’s quite clear that the
presupposed reaction of readers as participants of this dialogue and objects of the
persuasion will be quite different.

In the effort to convince the audience in their assessment of the state journalists have
to use both rational (factual) and emotional or value arguments evoking positive or
negative emotions of the audience and thus forming a desirable attitude to the state. The
combination of different arguments leads to the formation of the image of state, including
its cognitive, affective and evaluative constituents singled out by Boulding (1959).

As factual arguments are beside interests of linguistics, in this paper we focused on
revealing and comparing linguistic means used by British journalists for positive
persuasion (creation of the positive image of Russia in 1991 — 1993) and negative
persuasion (creation of the negative image of Russia in 2013 — 2019).

The first of these periods witnessed the collapse of the Soviet Union, the ideological
rival of capitalist states, and the birth of New Russia, presumably less dangerous for
Great Britain. At this period, British journalists combined the positive persuasion, aimed
at the creation of the positive image of New Russia, with the negative one, oriented
towards full and final discreditation of the Soviet Union.

The latter was implemented with the help of nomination Evil Empire, adjectives with
negative connotations, depicting the Soviet Union as a tyrannical, cruel and unfriendly
system, as well as morbial metaphors representing it as a dead body. British journalists
also created micro contexts in which the name of the Soviet Union was used together with
such nouns as tyranny, oppression, autocracy, thus forming strong associations between
the Soviet Union and all these negative concepts in minds of interlocutors.

Some journalists realized negative persuasion depicting Russia as a successor of the
USSR with all its faults and problems. It was persuasion by inertia calling into question
the possibility of building a state of a new type on the ruins of the old communist empire.
Also the weakness of Russia was opposed to the greatness of the former Empire.

However, for most journalists of that period the negative image of the Soviet Union
gave the opportunity to represent an optimistic contrasting image of New Russia born
after the collapse of the Evil Empire. They convinced their readers that New Russia is a
democratic state with a great potential for development. So British journalists used
contrast as another effective way of persuasion, this time a positive one. This contrast was
created with the help of such antonymic oppositions as old — new, death (dead, die)— birth
(be born), tyranny (oppression) — freedom, autocracy — democracy, poor — prosperous and
unfriendly — friendly (friendship). The negative members of these oppositions were used
in the contexts, dealing with the Soviet Union, while the positive ones contributed to the
creation of the new state. Anthropomorphic metaphors comparing Russia with a newly
born baby or a person awakening from the Communist dream and straightening its
muscles convinced the readers that Russia has finally understood its misconceptions and
1s gaining strength.
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Nowadays the positive persuasion in the British mass media discourse turned into the
negative one again. It is aimed at the creation of the image of aggressive Russia, hell-bent
on grabbing lands. For purposes of this persuasion British journalists use the technique
of manipulating nominations including the word group Hostile State for naming Russia.
So British journalists today attract their readers’ attention mainly not to inner problems
of Russia as it was in 1991 — 1993 but to its foreign policy. Evaluative adjectives with are
used by British journalists for depicting modern Russia as an ambitious, authoritarian
and dangerous state. They ‘visualise’ the image of Russia with zoomorphic metaphors
comparing it with a strong and dangerous bear as well as with a disgusting octopus or
unpredictable gorilla. British journalists purposefully use the name of Russia in micro
contexts with such words as aggression, threat, attack, war thus forming the desirable
negative associations and convincing readers in the necessity to take measures against
the aggressive state. Military, game and theatrical metaphors reinforce the negative
associations focusing attention of readers on Russia’s aggressive foreign policy.

The paper contributes to the problems of dialogical character of political mass media
discourse and linguistic means of persuasion aimed at the creation and transformation of
images of states. It can be useful for linguists, rhetoricians and journalists.
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